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1 
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Originating Academic 
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Module  
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Module duration (total 
hours):  
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Status: core/option/elective 
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appropriate): 

 
Core to the 
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Scheduled learning & 
teaching hours  

50 

Independent study hours  150 
 

 

Programme(s) in which to be offered: 
International Foundation Year of: 
 
BA (Hons) Accounting and Finance (including Foundation Year) 
BA (Hons) Business (including Foundation Year) 
BSc (Hons) Entrepreneurship (including Foundation Year) 
BA (Hons) Global Business (including Foundation Year) 
BA (Hons) Hospitality, Tourism and Event Management (including 
Foundation Year) 
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Foundation Year) 
 

Pre-requisites per 
programme 
(between levels): 
 
None 

 

 

 

 



 
Expected Learning Outcomes: 
 
At the end of this module, students will be able to: 
 
Knowledge and Understanding: 
 

1. Understand the rules of numeracy in the business context  

2. Make and apply calculations relevant to business 

3. Utilise algebraic methods to solve business problems 

4. Construct and use graphs, charts and diagrams in a business context 

5. Apply statistical methods to provide business and management information 

 
Transferable/Key Skills and other attributes: 
 

 Develop numeric and quantitative skills 

 Think logically and creatively 

 Demonstrate time management/organisational skills 

 Develop interpersonal/communication skills 

 Develop critical thinking skills 

 Work independently and in teams  

 Learn through reflection on practice and experience. 
 
 

 
 
Assessment:  
 
Students will be expected to demonstrate practical understanding of quantitative methods 
and concepts through the following: 
 
Assignment 1 Problem solving exercises 
Assignment 2 Examination 

 
Assessment 
number  

Learning 
Outcomes to 
be met 

Type of assessment Weighting Duration (if 
exam) 

Word count 
(or 
equivalent if 
appropriate) 

 
One 

 
1 - 5 

 
Coursework 
 

 

50% 
  

n/a 

 
Two 

 
1 - 5 

 
Examination 
 

 

50% 
 
1.5 hours 

 
n/a 



Learning and Teaching Strategies: 

The module will normally be delivered through lectures and workshop based tutorials with 
online learning support through the University VLE.  Lectures are used for the delivery of theory 
and explanation of methods, illustrated with examples, and for giving general feedback on 
marked work. Tutorials are used to help develop the students’ abilities at applying the theory 
to solving problems, to identify and resolve specific queries raised by students and to allow 
students to receive individual feedback on marked work.  
 
Individual students will be engaged in independent and directed study and will be expected to 
seek practical advice and technical support and guidance as necessary.  
 

 

Syllabus outline: 

 
1. Basic Rules of numeracy 
2. Making and apply calculations relevant to business 
3. Use algebraic methods to solve business problems 
4. Constructing and using graphs, charts and diagrams in a business context 
5. Statistical Methods 
6. Application of the laws of probability to find solutions to business problems. 
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Lecturers will also recommend further reading during the module. 
 

 


